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JUNE 2015 

MON 22 - School dis-
missed at 11.00am; 
FULL WINTER UNI-
FORM;  Youth Day As-
sembly; RCL introduc-
tion; Award certificates. 
TUES 23 - Contingency 
Time table: checking of 
marks.  Absenteeism means 
that wrong marks will not 
be rectified. 
WED 24 - First Aid Train-
ing; Dance Group departs 
for Cape Town Competi-
tion.  ALL OF THE 
BEST!!  Teach WEDNES-
DAY periods; School dis-
missed at 1.00pm. 
THURS 25 -  Teach Thurs-
day periods;  First Aid 
Training;  School dismissed 
at 1.00pm. 
FRI 26 - 8.00am  RE-
PORTS ISSUED;  Office 
administration closed at 
10.00am; God’s blessings 
on your birthday, Ms 
MITCHELL. 
 
 

BANKING DETAILS FOR 

SCHOOL FEES: 

FIRST NATIONAL BANK 
RINK STREET, PE 
BRANCH NO. 210317 
ACC NO. 53461169147 

USE PUPIL’S NAME as REF. 

DEBIT & CREDIT CARD  

FACILITIES AT SCHOOL 

*********** 

 

WELL WISHES 
We wish all our Moslem 
friends and families a Holy 
and peaceful Ramadaan. 
 
PARENTING WORKSHOPS 
GRADE 9 parents have been 
attending poorly! (ONLY 
50% of those who INDI-
CATED that they would at-
tend, were present).  This is 
sad as we are sending the 
same wrong message to our 
children: commit, but do not 
attend! 
LAST 2 WORKSHOPS: 

Saturday 25 JULY 
Saturday 01 AUGUST 

Times are from 9.00am - 
12noon. 

COMPULSORY for ALL 
GRADE 9 PARENTS. 

(Grade 8 parents who have missed a 
workshop may join the group for that 

missed session.) 

 

ABSENTEEISM 

The rule has not changed: if 
you are absent for any day 
during the last week, your re-
port must be fetched by your 
parents.  You will remain in 
the hall on the first day of 

Term 3 until parents report to 
school. 
 

SGB BY-ELECTION 
Only THREE parents (out of pos-
sible 176!) arrived  for the meet-
ing!  Mrs DA ROCHA made her-
self available for the SGB, but 
we need ONE more parent to 
represent the 176 on the SGB. 

 
YOUTH DAY 

Transformation in Education and 
South Africa was triggered by 
events of 1976 when learners defied 
the Authorities and took to the 
streets to protest against the op-
pressive regime.  The seeds of  
Democracy were planted then; we 
reap the benefits now.  BUT ARE 
WE EXERCISING THE RESPONSI-
BILITIES THAT MATCH THEM?  We 
celebrate YOUTH DAY to honour 
those lives lost during the protests 
for our Freedom. 
 

 

TO ALL DADDIES 

God’s blessings on 
FATHERS’ day. 

We APPRECIATE YOUR 
presence, 
guidance 

AND support. 
We love you. 

 
D.P. Cairncross 
Principal 

LAWSON BROWN 

HIGH SCHOOL 

 
ILLINGWORTH STREET, MILLARD GRANGE, PE 

 
041-3743172 

lawsonbrown@mweb.co.za 
HEADMASTER: D.P. CAIRNCROSS 

THEME FOR 2015: 
 

RAISE 

THE 

BAR 

LAWSON BROWN 

CONDEMNS  
XENOPHOBIA 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promo-

tional tool is that you can 

reuse content from other 

marketing materials, 

such as press releases, 

market studies, and re-

ports. 

While your main goal of 

distributing a newsletter 

might be to sell your prod-

uct or service, the key to 

a successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newslet-

ter is to develop and write 

your own articles, or in-

clude a calendar of up-

coming events or a spe-

cial offer that promotes a 

new product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Publisher 

offers a simple way to 

convert your newsletter to 

a Web publication. So, 

when you’re finished writ-

ing your newsletter, con-

vert it to a Web site and 

post it. 

that appear to be out of 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newsletter. 

There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to 

This story can fit 75-125 

words. 

Selecting pictures or 

graphics is an important 

part of adding content to 

your newsletter. 

Think about your article 

and ask yourself if the 

picture supports or en-

hances the message 

you’re trying to convey. 

Avoid selecting images 

the article. Be sure to 

place the caption of the 

image near the image. 

I N S I D E  S T O R Y  H E A D L I N E  

I N S I D E  S T O R Y  H E A D L I N E  

If the newsletter is distrib-

uted internally, you might 

comment upon new pro-

cedures or improvements 

to the business. Sales 

figures or earnings will 

show how your business 

is growing. 

Some newsletters include 

a column that is updated 

every issue, for instance, 

an advice column, a book 

review, a letter from the 

president, or an editorial. 

You can also profile new 

employees or top custom-

ers or vendors. 

I N S I D E  S T O R Y  H E A D L I N E  

This story can fit 100-150 

words. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus 

on current technologies 

or innovations in your 

field. 

You may also want to 

note business or econom-

ic trends, or make predic-

tions for your customers 

or clients. 
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Caption describing 
picture or graphic. 

Caption describ-
ing picture or 
graphic. 

“To catch the 
reader's 
attention, place 
an interesting 
sentence or quote 
from the story 
here.” 
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an interesting 
sentence or quote 
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Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: 

someone@example.com 

This would be a good place to insert a short para-

graph about your organization. It might include the 

purpose of the organization, its mission, founding 

date, and a brief history. You could also include a 

brief list of the types of products, services, or pro-

grams your organization offers, the geographic 

area covered (for example, western U.S. or Europe-

an markets), and a profile of the types of custom-

ers or members served.  

It would also be useful to include a contact name 

for readers who want more information about the 

organization. 

M I C R O S O F T  

ter a personal touch. If 

your organization is small, 

you may want to list the 

names of all employees. 

If you have any prices of 

standard products or 

services, you can include 

a listing of those here. 

You may want to refer 

your readers to any other 

forms of communication 

that you’ve created for 

your organization. 

You can also use this 

space to remind readers 

to mark their calendars 

for a regular event, such 

as a breakfast meeting 

for vendors every third 

Tuesday of the month, or 

a biannual charity auc-

tion. 

If space is available, this 

This story can fit 175-225 

words. 

If your newsletter is fold-

ed and mailed, this story 

will appear on the back. 

So, it’s a good idea to 

make it easy to read at a 

glance. 

A question and answer 

session is a good way to 

quickly capture the atten-

tion of readers. You can 

either compile questions 

that you’ve received since 

the last edition or you can 

summarize some generic 

questions that are fre-

quently asked about your 

organization. 

A listing of names and 

titles of managers in your 

organization is a good 

way to give your newslet-

is a good place to insert a 

clip art image or some 

other graphic. 

B A C K  P A G E  S T O R Y  H E A D L I N E  

Your business tag line 
here. 

Organization 

We’re on the Web! 
example.com 

Caption describing picture 
or graphic. 


