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AUGUST 2015
MON 03 - GRADE 8’s
COMPULSORY
PARENTS ONLY meeting
at 5.30pm; Grl1 addressed
by NMMU concerning ca-
reers;
TUES 04 - GRADE 9’s
COMPULSORY
PARENTS ONLY meeting
for subject choices as well
at 5.30pm;
WED 05 - God’s blessings on
your birthday, Mr JOUBERT!;
Basketball vs Morningside at
LBHS. SUPPORT OUR
TEAM IN NUMBERS!!
THURS 06 - 6.30pm Drama
staged at LBHS at R20 per
person;
FRI 07 - Gr9 Submission of
Subject choice forms to Mrs
Ruiters; LBHS learners in-
vited as speakers at Primary
School;
SAT 08 - Chess tournament
at LBHS. ALL welcome.
SUN 09 - God bless ALL
women!
MON 10 - Public Holiday -
please attend any celebration

honouring women.

BANKING DETAILS FOR
SCHOOL FEES:

FIRST NATIONAL BANK

RINK STREET, PE

BRANCH NO. 210317

ACC NO. 53461169147

USE PUPIL’S NAME as REF.
DEBIT & CREDIT CARD

FACILITIES AT SCHOOL
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LAWSON BEROWN
HIGH SCHOOL

ILLINGWORTH STREET, MILLARD GRANGE, PE

041-3743172

lawsonbrown @mweb.co.za

i THEME FOR 2015:

DRAISE
THE
BADR

HEADMASTER: D.P. CAIRNCROSS

WE SYMPATHISE
Our sympathies to Ms Zenani and
Amyoli for their loss. Thanks to
the Teachers and Prefects who
represented the school at the fu-
neral. We pray for the families of
JAMIE BOUCHER (grandmother)
and SORAVYA FILLIS (cousin) who
lost love-ones.
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DRAMA DRAMA

THURSDAY

06 AUGUST

LBHS HALL
6.30pm

R20 per person

Limited tickets
aveilable

ENJOY A RELAXING EVENING
WITH OUR OWN ACTORS
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GRADE 9 PARENTING
WORKSHOP
Thanks to the parents who enthusi-
astically participated in the work-
shop on Saturday. The date for the
certificate ceremony will be com-
municated to you later.

SPORT SHORTS
SOCCER: U/19 (1) vs St George’s
(1); CHESS: B team beat Sanctor
A 6—1, C team drew against Cillie
3.5 —-3.5.

Tamryn Patterson and Melarie
Holmes were interviewed at PE
FM Radio Station. They were
ambassadors for Lawson, speak-
ing about fitness amongst our
youth.

03 AUGUST 2015

FAMILY FUN DAY
SATULDAY 15 AUGCUST
10.00am FUN RUN
ENTRY FEE R20 per per-
son, stalls, games, music,
song & dance competitions,
a dog show; car display and
much more....

COMPULSORY LIFE
ORIENTATION Project:
ALL Learners must partic-
ipate in FUN RUN.

GUEST DJ
INVITED

Library books on sale at 25
each!

D.P. Cairncross
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ALL WOMEN

This world is a better place
BECAUSE of the presence of
WOMEN: Mother, Sister,
Daughter, Friend or Wife. No
matter what their role ... they
add MEANING to our exist-
ence. They bring LOVE into
our Life.

HAPPY WOMEN'S DAY
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Caption describ-
ing picture or
graphic.

“To catch the
reader's
attention, place
an interesting
sentence or quote
from the story
here.”

Caption describing
picture or graphic.

2014 HONOURING NELSON MANDELA

INSIDE STORY

This story can fit 150-200
words.

One benefit of using your
newsletter as a promo-
tional tool is that you can
reuse content from other
marketing materials,
such as press releases,
market studies, and re-
ports.

While your main goal of
distributing a newsletter
might be to sell your prod-
uct or service, the key to
a successful newsletter is
making it useful to your
readers.

INSIDE STORY

This story can fit 100-150
words.

The subject matter that
appears in newsletters is
virtually endless. You can
include stories that focus
on current technologies
or innovations in your
field.

You may also want to
note business or econom-
ic trends, or make predic-
tions for your customers
or clients.

INSIDE STORY

This story can fit 75-125
words.

Selecting pictures or
graphics is an important
part of adding content to
your newsletter.

Think about your article
and ask yourself if the
picture supports or en-
hances the message
you’'re trying to convey.
Avoid selecting images

HEADLINE

A great way to add useful
content to your newslet-
ter is to develop and write
your own articles, or in-
clude a calendar of up-
coming events or a spe-
cial offer that promotes a
new product.

You can also research
articles or find “filler”
articles by accessing the
World Wide Web. You can
write about a variety of
topics but try to keep your
articles short.

Much of the content you
put in your newsletter can

HEADLINE

If the newsletter is distrib-
uted internally, you might
comment upon new pro-
cedures or improvements
to the business. Sales
figures or earnings will
show how your business
is growing.

Some newsletters include
a column that is updated
every issue, for instance,
an advice column, a book
review, a letter from the
president, or an editorial.

HEADLINE

that appear to be out of
context.

Microsoft Publisher in-
cludes thousands of clip
art images from which
you can choose and im-
port into your newsletter.
There are also several
tools you can use to draw
shapes and symbols.

Once you have chosen an
image, place it close to

Page 2

also be used for your Web
site. Microsoft Publisher
offers a simple way to
convert your newsletter to
a Web publication. So,
when you're finished writ-
ing your newsletter, con-
vert it to a Web site and
post it.

You can also profile new
employees or top custom-
ers or vendors.

the article. Be sure to
place the caption of the
image near the image.
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also be used for your Web
site. Microsoft Publisher
offers a simple way to
convert your newsletter to
a Web publication. So,
when you're finished writ-
ing your newsletter, con-
vert it to a Web site and
post it.

Caption describ-
ing picture or
graphic.

“To catch the
reader's
attention, place
an interesting
sentence or quote
from the story
here.”

You can also profile new
employees or top custom-
ers or vendors.

image, place it close to
the article. Be sure to \
place the caption of the \

image near the image. 4 |

Caption describ-
ing picture or
graphic.



MICROSOFT

Primary Business Address
Your Address Line 2

Your Address Line 3

Your Address Line 4
Phone: 555-555-5555
Fax: 555-555-5555
E-mail:

someone@example.com

A

Organization

Your business tag line
here.

Caption describing picture
or graphic.

This would be a good place to insert a short para-
graph about your organization. It might include the
purpose of the organization, its mission, founding
date, and a brief history. You could also include a
brief list of the types of products, services, or pro-
grams your organization offers, the geographic

area covered (for example, western U.S. or Europe-

an markets), and a profile of the types of custom-

ers or members served.

It would also be useful to include a contact name
for readers who want more information about the

organization.

We’re on the Web!
example.com

BACK PAGE STORY HEADLINE

This story can fit 175-225
words.

If your newsletter is fold-
ed and mailed, this story
will appear on the back.
So, it's a good idea to
make it easy to read at a
glance.

A question and answer
session is a good way to
quickly capture the atten-
tion of readers. You can
either compile questions
that you've received since
the last edition or you can
summarize some generic
questions that are fre-
quently asked about your
organization.

A listing of names and
titles of managers in your
organization is a good
way to give your newslet-

ter a personal touch. If
your organization is small,
you may want to list the
names of all employees.

If you have any prices of
standard products or
services, you can include
a listing of those here.
You may want to refer
your readers to any other
forms of communication
that you've created for
your organization.

You can also use this
space to remind readers
to mark their calendars
for a regular event, such
as a breakfast meeting
for vendors every third
Tuesday of the month, or
a biannual charity auc-
tion.

If space is available, this

is a good place to insert a
clip art image or some
other graphic.



